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http://www.ces-vol.org.uk/
http://www.ncvo-vol.org.uk/products-services
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‘I would want to emphasise the ‘philosophy’ of marketing as advocated by the Chartered 
Institute of Marketing. The CIM states that if an organisation adopts the marketing concept it 
puts the customer at the centre of all business decision-making and planning. ‘Quality in a 
service or product is not what you put into it. It is what the customer gets out of it.’ (Peter F. 
Drucker)  
 
“Whilst marketing emerged from the private sector it is being increasingly adopted by the public 
and third sectors. Their ‘customers’ (financial supporters, voters, constituents, visitors, members 
etc) might be slightly different from the private sector’s, and profit isn’t their primary 
motivation, but many are recognising the benefit of being an organisation that provides value-
driven products and services.  
 
“In a nutshell, an organisation that adopts the philosophy of marketing is an outward looking 
organisation that values its customers and other stakeholders. For me, that feels like quite a 
Christian thing to do!”  

Suzanne Johnson, Methodist Publishing Marketing Officer (Jan 2010)
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http://www.cabe-online.org/whoweare.php
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